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Abstract: Women-owned micro, small, and medium enterprises (MSMEs) play a 
critical role in promoting inclusive and sustainable economic growth, yet their 
development is constrained by limited managerial capabilities, particularly in financial 
management, marketing, human resources, and business digitalization. This study 
aims to assess the management capabilities of women-owned MSMEs in Binjai City 
and develop an SDG-based management capability framework to strengthen 
women's economic empowerment and inclusive growth. A mixed-method approach 
was employed involving 60 women-owned MSMEs affiliated with IWAPI Binjai City. 
Quantitative data were analyzed using descriptive statistics, percentage scores, and 
categorical classification, while qualitative data from in-depth interviews and focus 
group discussions were analyzed using thematic analysis. Quantitative and qualitative 
findings were integrated through triangulation to formulate the framework. The 
results show that marketing management achieved the highest score at 70.8% and 
was categorized as good, followed by financial management at 66.4% and human 
resource management at 63.7%, both categorized as moderate. Business digitalization 
recorded the lowest score at 58.5%. Regarding digitalization levels, 41.7% of 
respondents were classified as low, 38.3% as moderate, and 20.0% as high. Based on 
the integrated findings, the study proposes an SDG-based management capability 
framework linking financial strengthening, digital marketing, human resource 
development, and business digital transformation with SDG 5, SDG 8, and SDG 10. 
The main contribution is an empirically grounded framework that integrates 
managerial capability assessment with SDG-oriented interventions for women-owned 
MSMEs, providing a practical foundation for strengthening competitiveness, women's 
economic empowerment, and inclusive and sustainable economic growth. 
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INTRODUCTION 

Micro, Small, and Medium Enterprises (MSMEs) play an important role in strengthening local 
economic activity, creating employment opportunities, and supporting inclusive economic 
development (Rachmawati, 2026). Within this sector, women-owned MSMEs have increasingly 
contributed to household income generation and community economic empowerment (Edobor & 
Sambo-Magaji, 2025). Nevertheless, women entrepreneurs continue to face managerial and 
structural challenges that may limit the competitiveness and sustainability of their businesses. 
Strengthening management capabilities is therefore essential to ensure that women-owned MSMEs 
are able to adapt to changing market conditions, utilize available resources effectively, and develop 
sustainable business practices (Akmatov et al., 2026; R. A. Purba, 2021). In this context, the 
integration of management capabilities with the Sustainable Development Goals provides a strategic 
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framework for strengthening the resilience and sustainability of women-owned Micro, Small, and 
Medium Enterprises. Effective financial management, digital marketing, human resource 
management, and business digitalization can improve operational efficiency, expand market access, 
and support more inclusive economic participation. In Binjai City, strengthening these capabilities is 
particularly important because women-owned enterprises operate within diverse economic 
conditions and face varying levels of access to technology, financing, training, and business 
networks. Therefore, examining the relationship between management capabilities and inclusive 
economic growth can provide empirical evidence for developing more targeted strategies to 
empower women entrepreneurs and promote sustainable local economic development. 

Management capability encompasses several dimensions that determine the ability of MSME 
owners to manage and develop their businesses (Kalathingal & Ambrammal, 2025). In this study, four 
dimensions are emphasized: financial management, marketing management, human resource 
management, and business digitalization (Mishra & Kb, 2026; R. A. Purba, 2026). The research 
findings indicate that marketing management has the highest capability score at 70.8%, followed by 
financial management at 66.4% and human resource management at 63.7%. Meanwhile, business 
digitalization records the lowest score at 58.5%, indicating that digital transformation remains a 
major challenge for women-owned MSMEs in Binjai City. The relatively low level of business 
digitalization highlights the need for targeted interventions to strengthen the technological and 
managerial competencies of women-owned Micro, Small, and Medium Enterprises. Limited adoption 
of digital tools may restrict access to broader markets, reduce operational efficiency, and constrain 
the ability of entrepreneurs to respond quickly to changing consumer behavior. Therefore, capacity-
building programs should prioritize digital marketing, digital financial management, customer 
relationship management, e-commerce utilization, and data-driven decision-making. Strengthening 
these capabilities can enable women entrepreneurs to integrate digital technologies into their daily 
business activities, improve productivity, expand market opportunities, and build more resilient and 
sustainable enterprises. Such efforts are also consistent with the Sustainable Development Goals, 
particularly the promotion of inclusive economic participation, productive employment, and 
sustainable economic growth. 

Digitalization has become increasingly important because MSMEs need to utilize digital 
technologies for financial recording, marketing, customer relationship management, e-commerce, 
and business operations (Akhmad, 2026; Depari et al., 2026; R. A. Purba, 2026; Sari et al., 2026). The 
findings show that 25 of the 60 respondents (41.7%) remain at a low level of digitalization, 23 
respondents (38.3%) are at a moderate level, and only 12 respondents (20.0%) have achieved a high 
level of digitalization. This condition demonstrates the need for systematic capacity building, 
particularly in digital literacy and the adoption of integrated digital business applications. The 
integration of management capability development with the Sustainable Development Goals (SDGs) 
provides a relevant framework for strengthening women-owned MSMEs (Olubiyi, 2026). SDG 5 
emphasizes gender equality and women's empowerment, SDG 8 focuses on decent work and 
economic growth, while SDG 10 promotes reduced inequalities (Nath et al., 2026). In this context, 
strengthening women entrepreneurs' managerial competencies can contribute not only to improved 
business performance but also to broader economic participation and sustainable community 
development (Carina et al., 2026; R. Purba, 2025). The study specifically links financial management 
and business sustainability with SDG 8, women's capacity development with SDG 5, and improved 
access to economic opportunities with SDG 10 (Rizvi et al., 2026). The findings further indicate that 
strengthening management capabilities should be implemented through an integrated and 
continuous empowerment strategy rather than through isolated training activities. Women-owned 
Micro, Small, and Medium Enterprises require practical assistance that combines digital literacy, 
financial planning, marketing innovation, human resource development, and access to business 
networks. Collaboration among local government institutions, universities, financial institutions, 
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business associations, and technology providers can facilitate the provision of training, mentoring, 
financing access, and digital platforms that are aligned with the needs of women entrepreneurs. Such 
an integrated approach can strengthen business resilience, increase productivity, broaden access to 
markets and economic opportunities, and support the achievement of inclusive and sustainable 
economic growth in Binjai City. In the long term, improving managerial and digital capabilities can 
contribute to greater economic independence among women entrepreneurs while reinforcing the 
local entrepreneurial ecosystem and advancing the objectives of the Sustainable Development Goals. 

Previous studies highlight the importance of management capabilities, digitalization, financial 
literacy, and entrepreneurial development in strengthening women-owned MSMEs. However, 
limited studies integrate these dimensions with an SDG-oriented perspective at the local level. 
Therefore, this study analyzes management capabilities of women-owned MSMEs in Binjai City and 
develops an SDG-based framework focusing on financial management, marketing, human resources, 
and digitalization to support inclusive and sustainable economic growth. The proposed framework is 
expected to provide a practical and context-specific approach for strengthening the capacity of 
women entrepreneurs in Binjai City. By identifying the strengths and weaknesses across financial 
management, marketing management, human resource management, and business digitalization, the 
study can establish clear priorities for intervention and capacity development. The framework also 
emphasizes the alignment of business development strategies with the Sustainable Development 
Goals, ensuring that improvements in enterprise performance are accompanied by greater economic 
inclusion, women's empowerment, and sustainable business practices. Consequently, the study is 
expected to contribute both empirical evidence for academic research and practical 
recommendations for policymakers, business support institutions, and other stakeholders involved in 
promoting women entrepreneurship and inclusive economic development. 

Nevertheless, an important research gap remains. Previous studies have established the 
importance of financial management, marketing capability, human resource management, and 
digitalization in improving MSME performance and sustainability, but these dimensions have often 
been examined separately rather than as an integrated management capability framework for 
women-owned MSMEs. Moreover, limited empirical evidence is available on how these 
multidimensional capabilities vary among women-owned MSMEs at the local level, particularly in 
Binjai City, where entrepreneurs face context-specific differences in access to technology, financing, 
training, markets, and business networks. It is therefore still unclear which managerial capabilities 
represent the most critical areas for intervention and how these capability gaps can be systematically 
aligned with the SDGs to promote women's empowerment, inclusive economic participation, and 
sustainable local economic growth. This study addresses this gap by simultaneously assessing 
financial management, marketing management, human resource management, and business 
digitalization among women-owned MSMEs in Binjai City and linking the identified capability 
conditions to an SDG-based framework, thereby providing context-specific empirical evidence and 
practical priorities for strengthening women's entrepreneurship and inclusive economic 
development. 

Based on the identified research gap and the challenges faced by women-owned Micro, Small, 
and Medium Enterprises, this study seeks to provide a comprehensive understanding of management 
capabilities and their relevance to inclusive economic growth in Binjai City. By integrating financial 
management, marketing management, human resource management, and business digitalization 
within the Sustainable Development Goals framework, the study offers an evidence-based 
foundation for strengthening women entrepreneurs and improving the sustainability of their 
enterprises. The findings are expected to support the development of more targeted empowerment 
strategies, strengthen women's participation in economic activities, and contribute to inclusive, 
resilient, and sustainable local economic growth. Based on the identified research gap and the 
challenges faced by women-owned Micro, Small, and Medium Enterprises, this study seeks to 
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provide a comprehensive understanding of management capabilities and their relevance to inclusive 
economic growth in Binjai City. 

RESEARCH METHOD 

Research Design 

This study employed a mixed-method approach combining quantitative descriptive analysis 
and qualitative analysis (Iwanaga et al., 2026). The quantitative approach was used to measure the 
level of management capabilities among women-owned MSMEs, while the qualitative approach was 
used to obtain an in-depth understanding of the challenges, needs, and strategies for strengthening 
management capabilities (R. A. Purba & Sondang, 2022; Tran et al., 2026). The research focused on 
four dimensions of management capability: financial management, marketing management, human 
resource management, and business digitalization. These dimensions were aligned with the relevant 
Sustainable Development Goals (SDGs), particularly SDG 5, SDG 8, and SDG 10. 

Population and Sample 

The study population comprised women-owned MSMEs affiliated with the Indonesian Women 
Entrepreneurs Association (IWAPI) in Binjai City. A total of 60 women-owned MSMEs were selected 
as respondents. The respondents were selected using purposive sampling based on the following 
inclusion criteria: (1) the business was owned or primarily managed by a woman; (2) the business was 
actively operating during the data collection period; (3) the owner had sufficient experience in 
managing the business to provide information regarding its management practices; and (4) the 
respondent was willing to participate in the questionnaire, interview, or related research activities. 
Purposive sampling was used because the study required respondents who possessed direct 
experience with the management of women-owned MSMEs and were therefore able to provide 
relevant information concerning financial management, marketing, human resource management, 
and digitalization. The 60 respondents represented micro and small enterprises operating primarily in 
trade, culinary, services, and creative industry sectors. Most respondents had operated their 
businesses for more than three years, indicating that they had sufficient business experience to 
assess their managerial capabilities and development challenges. 

Data Collection 

Primary data were collected through questionnaires, in-depth interviews, and Focus Group 
Discussions (FGDs). The questionnaire was administered directly to the 60 selected respondents and 
was designed to measure four dimensions of management capability: financial management, 
marketing management, human resource management, and business digitalization. In-depth 
interviews and FGDs were conducted with selected MSME owners, IWAPI administrators, and 
relevant stakeholders to explore the practical challenges, capacity-building needs, and potential 
strategies for strengthening women-owned MSMEs. 

The questionnaire items were measured using a five-point Likert scale, ranging from 1 = 
strongly disagree to 5 = strongly agree. Higher scores indicated stronger management capability. The 
questionnaire was reviewed and validated before the main data collection to ensure that the items 
were understandable, relevant to the research context, and representative of the intended 
dimensions. The qualitative instruments consisted of semi-structured interview and FGD guides 
developed according to the four management capability dimensions and the identified SDG 
orientations. 

Research Variables and Indicators 

The management capability variable was operationalized into four dimensions: 
1. Financial Management, covering basic financial recording, cash-flow management, and 

business financial planning. 
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2. Marketing Management, covering marketing strategies, customer relationships, social media 
utilization, and market expansion. 

3. Human Resource Management, covering task distribution, workforce management, and 
competency development. 

4. Business Digitalization, covering the utilization of digital financial applications, e-commerce 
platforms, digital marketing, and integrated digital business systems. 

The SDG orientation of the research was reflected through the integration of SDG 5 
concerning gender equality and women's empowerment, SDG 8 concerning decent work and 
economic growth, and SDG 10 concerning reduced inequalities. 

Instrument Validity and Reliability 

Instrument validity was assessed before the main analysis to ensure that the questionnaire 
items adequately represented the four management capability dimensions. Content validity was 
established through expert review by examining the relevance, clarity, and suitability of each item to 
the research objectives and the characteristics of women-owned MSMEs. Items that were 
considered unclear or insufficiently representative were revised before the questionnaire was 
administered to the respondents. 

The internal consistency of the questionnaire was evaluated using Cronbach's alpha. A 
Cronbach's alpha coefficient of ≥ 0.70 was considered indicative of acceptable reliability. Reliability 
analysis was conducted for the overall management capability instrument and, where applicable, for 
each dimension. These procedures ensured that the measurement instrument provided sufficiently 
consistent results for the descriptive assessment of management capabilities. 

Data Analysis 

Quantitative data were analyzed using descriptive quantitative analysis to determine the level 
of management capability for each dimension. The results were expressed as percentage scores and 
categorized according to the level of capability. The analysis showed scores of 70.8% for marketing 
management, 66.4% for financial management, 63.7% for human resource management, and 58.5% 
for business digitalization. 

Qualitative data obtained from interviews and FGDs were analyzed descriptively to identify 
the main problems and capacity-building needs. The identified problems included limited ability to 
prepare simple financial reports, non-integrated digital marketing, absence of standardized human 
resource procedures, low utilization of digital applications, and limited access to training and business 
assistance. 

Model Development 

The quantitative and qualitative findings were subsequently integrated to formulate an SDG-
based management capability framework. The proposed framework consists of four main 
components: strengthening financial management, strengthening digital marketing, developing 
human resource capacity and business governance, and implementing digital transformation through 
business applications. The framework is supported by collaboration among IWAPI, local government, 
higher education institutions, and women-owned MSMEs to promote competitiveness, economic 
empowerment, and sustainable business development. 

RESULTS AND DISCUSSION 

Characteristics of Respondents 

The study involved 60 women-owned MSMEs affiliated with IWAPI Binjai City, with 
characteristics analyzed based on business scale, business experience, and digital media utilization. 
Most respondents operated micro-enterprises, comprising 43 respondents (71.7%), while 17 
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respondents (28.3%) operated small enterprises. In terms of business experience, 38 respondents 
(63.3%) had operated their businesses for more than three years, indicating relatively adequate 
business experience. Meanwhile, 41 respondents (68.3%) reported using digital media in their 
business activities; however, subsequent findings indicate that digital utilization remains uneven and 
has not yet developed into comprehensive digital transformation. 

Table 1. Characteristics of Women-Owned MSME Respondents 

No. Characteristics Category Frequency (n) Percentage (%) 

1 Business Scale Micro-enterprise 43 71.7   
Small enterprise 17 28.3 

2 Business Experience > 3 years 38 63.3 
3 Digital Media Utilization Using digital media 41 68.3   

Not using digital media 19 31.7 
Total Respondents 

 
60 100   

Level of Business Digitalization 

The level of business digitalization was analyzed to determine the extent to which women-
owned MSMEs in Binjai City have adopted digital technology in their business activities. The analysis 
involved 60 women-owned MSMEs affiliated with IWAPI Binjai City. The results demonstrate that 
the level of digitalization varies considerably among respondents. 

As presented in Table 2, 25 MSMEs (41.7%) were categorized as having a low level of 
digitalization. This represents the largest proportion of respondents, indicating that a substantial 
number of women-owned MSMEs have not yet utilized digital technology optimally in their business 
operations. Meanwhile, 23 MSMEs (38.3%) were classified as having a moderate level of 
digitalization, while only 12 MSMEs (20.0%) achieved a high level of digitalization. These findings 
indicate that the majority of women-owned MSMEs still require capacity building and mentoring to 
improve digital literacy and integrate digital technology more effectively into their business activities. 

Table 2. Level of Business Digitalization among Women-Owned MSMEs 

No. Level of Digitalization Frequency (n) Percentage (%) 

1 Low 25 41.7 
2 Moderate 23 38.3 
3 High 12 20.0 

Total 
 

60 100 

The findings indicate that 80.0% of respondents were in the low-to-moderate digitalization 
categories, while only one-fifth had reached a high level of digitalization. This suggests that although 
digital media has been utilized by many women-owned MSMEs, the adoption of digital technology 
has not yet been fully integrated into business management. 

The relatively low level of digitalization may be reflected in the limited use of digital 
applications for financial recording, e-commerce, integrated digital marketing, and other business 
management activities. Therefore, digital literacy and transformation support remain important areas 
for strengthening the management capabilities of women-owned MSMEs in Binjai City. These 
findings are consistent with the overall management capability analysis, in which business 
digitalization obtained the lowest score of 58.5% among the four dimensions assessed. 

Management Capability Dimensions 

Management capability was assessed across four dimensions, namely marketing management, 
financial management, human resource management, and business digitalization, to identify the 
strengths, weaknesses, and priority areas for capability development among women-owned MSMEs 
in Binjai City. The results presented in Table 3 show that marketing management obtained the 
highest score of 70.8% and was categorized as good, indicating that marketing represents the 
strongest management dimension, with respondents demonstrating relatively adequate capabilities 
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in promoting products, utilizing marketing channels, and maintaining customer relationships. 
Financial management obtained a score of 66.4%, which was categorized as moderate. This result 
indicates that respondents have basic financial management capabilities but still require 
improvement in areas such as systematic financial recording, cash-flow management, and business 
financial planning. 

The human resource management dimension achieved a score of 63.7%, also categorized as 
moderate. This indicates that the management of employees, division of responsibilities, and 
development of human resource competencies still require strengthening to support sustainable 
business development. Meanwhile, business digitalization recorded the lowest score at 58.5%, 
categorized as moderate-low. This finding confirms that digitalization represents the weakest 
dimension of management capability among the respondents. The relatively low score indicates that 
the utilization of digital technology for business operations, financial management, marketing, and 
other integrated business activities remains limited. 

Table 3. Management Capability Dimensions of Women-Owned MSMEs 

No. Management Capability Dimension Score (%) Category 

1 Marketing Management 70.8 Good 
2 Financial Management 66.4 Moderate 
3 Human Resource Management 63.7 Moderate 
4 Business Digitalization 58.5 Moderate-Low 

Business Turnover 

Business turnover was analyzed to identify the economic scale of women-owned MSMEs 
participating in the study. The analysis involved 60 women-owned MSMEs affiliated with IWAPI 
Binjai City and categorized respondents based on their average monthly business turnover. The 
results show that the largest proportion of respondents, 22 MSMEs (36.7%), generated monthly 
turnover of less than Rp10 million. This was followed by 18 MSMEs (30.0%) with monthly turnover 
between Rp10 million and Rp25 million. Furthermore, 12 MSMEs (20.0%) reported turnover 
between Rp25 million and Rp50 million, while only 8 MSMEs (13.3%) generated more than Rp50 
million per month. 

Table 4. Monthly Business Turnover of Women-Owned MSMEs 

No. Monthly Business Turnover Frequency (n) Percentage (%) 
1 < Rp10 million 22 36.7 
2 Rp10-25 million 18 30.0 
3 Rp25-50 million 12 20.0 
4 > Rp50 million 8 13.3 

Total 
 

60 100  

The distribution indicates that 40 respondents (66.7%) generated monthly turnover of less 
than Rp25 million, demonstrating that the majority of women-owned MSMEs in the study remain 
concentrated in the lower turnover categories. Only 20 respondents (33.3%) reported monthly 
turnover exceeding Rp25 million. 

Qualitative Findings 

The qualitative analysis was conducted through in-depth interviews and Focus Group 
Discussions (FGDs) involving women-owned MSMEs and relevant stakeholders associated with 
IWAPI Binjai City. The qualitative findings were used to identify the main challenges faced by 
women entrepreneurs in managing and developing their businesses. Five major problems were 
identified, as presented in Table 5. 
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Table 5. Main Problems Identified from Qualitative Findings 

No. Identified Problem Description 

1 Limited financial 
reporting capability 

Some MSME owners still have limited ability to prepare simple and 
systematic financial reports, making it difficult to monitor business financial 
conditions. 

2 Non-integrated digital 
marketing 

Digital marketing activities have been implemented, but they have not yet 
been integrated into a systematic marketing strategy across available digital 
channels. 

3 Absence of standardized 
HR procedures 

Business owners generally do not yet have standardized procedures for 
employee management, task distribution, and human resource development. 

4 Low utilization of digital 
applications 

The use of digital applications for financial recording, marketing, business 
operations, and other management activities remains relatively limited. 

5 Limited access to 
training and mentoring 

MSME owners have limited access to training, technical assistance, and 
business mentoring. 

SDG-Based Management Capability Framework 

Based on the quantitative and qualitative findings, this study developed an SDG-Based 
Management Capability Framework for women-owned MSMEs in Binjai City. The framework was 
formulated by integrating the main management capability gaps identified through the survey, 
interviews, and Focus Group Discussions (FGDs). The results indicate that strengthening MSME 
management requires an integrated approach that does not focus solely on business performance 
but also considers women's empowerment, economic growth, and reduction of economic 
inequalities in accordance with the Sustainable Development Goals (SDGs). 

The proposed framework consists of four main components, as follows. 

Table 6. SDG-Based Management Capability Framework 

No. Framework Component Main Focus SDG Alignment 
1 Financial Management 

Strengthening 
Improving financial recording, cash-flow 
management, financial planning, and basic 
financial literacy 

SDG 8-Decent Work and 
Economic Growth 

2 Digital Marketing 
Strengthening 

Improving digital marketing strategies, social 
media utilization, customer engagement, and 
market expansion 

SDG 8 & SDG 10-
Economic Growth and 
Reduced Inequalities 

3 Human Resource Capacity 
and Business Governance 

Strengthening task distribution, employee 
management, competency development, and 
business governance 

SDG 5 & SDG 8-Gender 
Equality and Economic 
Growth 

4 Business Digital 
Transformation 

Increasing the adoption of digital financial 
applications, e-commerce, digital business 
systems, and integrated technology 

SDG 8 & SDG 10-
Economic Growth and 
Reduced Inequalities 

The proposed framework integrates four key components: financial management 
strengthening, digital marketing strengthening, human resource capacity and business governance, 
and business digital transformation. Financial management supports better business control, while 
digital marketing expands market access. Human resource development strengthens organizational 
capacity, and digital transformation improves the integration of technology into business processes. 
The framework requires collaboration among IWAPI, local government, higher education institutions, 
and women-owned MSMEs to strengthen business competitiveness and sustainability while 
supporting SDG 5, SDG 8, and SDG 10. 

Discussion 

The findings demonstrate that the management capabilities of women-owned MSMEs in Binjai 
City remain uneven across the four dimensions examined (R. A. Purba et al., 2024; Romsumbre et al., 
2026). Marketing management achieved the highest score (70.8%), followed by financial 
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management (66.4%) and human resource management (63.7%), while business digitalization 
recorded the lowest score (58.5%). This pattern indicates that although women entrepreneurs have 
developed basic managerial capabilities, strengthening is still required to support business 
competitiveness and sustainable growth. 

The relatively high score for marketing management (70.8%) indicates that marketing is an 
existing strength among the respondents. Women-owned MSMEs have demonstrated relatively 
good capabilities in promoting products and maintaining customer relationships. However, the 
qualitative findings indicate that digital marketing practices are not yet fully integrated. Therefore, 
existing marketing capabilities need to be strengthened through systematic digital strategies to 
expand market reach and improve competitiveness. 

Financial management, with a score of 66.4%, remains at a moderate level. Limited financial 
recording and cash-flow management were identified as important challenges. This condition may 
affect the ability of business owners to monitor performance and make appropriate financial 
decisions. Strengthening financial literacy and simple financial reporting is therefore important for 
improving business control and supporting sustainable growth. 

The human resource management dimension recorded a score of 63.7%, indicating moderate 
capability. The absence of standardized procedures for employee management, task distribution, and 
competency development suggests that many businesses still operate with relatively informal 
management practices. Strengthening human resource capacity and business governance can help 
women-owned MSMEs build more structured organizations and improve their ability to expand 
sustainably. 

The most significant challenge is business digitalization, which recorded the lowest score of 
58.5%. Furthermore, 25 MSMEs (41.7%) were categorized as having low digitalization, 23 (38.3%) 
moderate, and only 12 (20.0%) high. This finding indicates that digital technology has not yet been 
fully integrated into financial management, marketing, operations, and business decision-making. 
Consequently, digital transformation should become a major priority in MSME capacity-building 
programs. 

The findings also demonstrate the relevance of integrating MSME capacity development with 
the Sustainable Development Goals (SDGs). Strengthening women entrepreneurs' capabilities 
supports SDG 5 (Gender Equality) through women's economic empowerment, SDG 8 (Decent Work 
and Economic Growth) through improved business productivity and sustainability, and SDG 10 
(Reduced Inequalities) through broader access to economic opportunities. The integration of these 
dimensions provides a broader perspective in which MSME development is not only focused on 
business growth but also on inclusive economic participation. 

Based on these findings, the proposed SDG-Based Management Capability Framework 
integrates financial management strengthening, digital marketing strengthening, human resource 
capacity and business governance, and business digital transformation. The framework emphasizes 
collaboration among IWAPI, local government, higher education institutions, and women-owned 
MSMEs. Such an integrated approach can address the identified managerial and technological gaps 
while strengthening the competitiveness and sustainability of women-owned MSMEs. Thus, the 
framework provides a practical basis for promoting inclusive and sustainable economic growth in 
Binjai City. 

CONCLUSION 

This study concludes that the management capabilities of women-owned MSMEs in Binjai City 
are relatively varied across the four dimensions examined. Marketing management represents the 
strongest capability with a score of 70.8%, followed by financial management (66.4%) and human 
resource management (63.7%), while business digitalization represents the main challenge with the 
lowest score of 58.5%. The findings further show that 80.0% of MSMEs remain at low to moderate 
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levels of digitalization, indicating the need for stronger digital capacity development. Based on the 
quantitative and qualitative findings, the study proposes an SDG-Based Management Capability 
Framework consisting of four components: financial management strengthening, digital marketing 
strengthening, human resource capacity and business governance, and business digital 
transformation. The framework emphasizes collaboration among IWAPI, local government, higher 
education institutions, and women-owned MSMEs. Its implementation is expected to strengthen 
MSME competitiveness and sustainability while supporting SDG 5, SDG 8, and SDG 10 and 
contributing to more inclusive and sustainable economic growth in Binjai City. 
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